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MOTTO  
 
“If you fall a thousand times, stand up millions of times 
because you do not know how close you are to success” 
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 ABSTRAK  
 
 
Untuk dapat bertahan dalam persaingan bisnis, McDonald’s harus 
menerapkan strategi pemasaran yang tepat dan efisien. Promosi penjualan 
adalah segala aktivitas atau objek yang secara insentif menambah nilai 
bagi pembeli. Iklan merupakan sesuatu yang menarik, disukai, dimengerti 
dan dipercaya sehingga mempengaruhi keputusan pembelian.  
Tujuan penelitian ini adalah untuk megetahui hubungan daya tarik 
iklan televisi paket Happy Meal’s Mc Donald terhadap minat beli anak SD 
Tarakanita Solo Baru Kabupaten Sukoharjo. Pendekatan yang digunakan 
dalam penelitian ini adalah pendekatan kuantitatif. Populasi dan sampel 
dalam penelitian ini adalah siswa SD Tarakanita Solo Baru Kabupaten 
Sukoharjo yang berjumlah 100 orang. Jenis data yang digunakan adalah 
jenis data primer. Sedangkan teknik pengambilan data menggunakan 
metode kuesioner. Teknik analisis yang digunakan analisis korelasi 
Kendall’s Tau.  
Hasil penelitian menunjukkan bahwa terdapat hubungan antara 
variabel daya tarik iklan dan minat beli produk paket happy meal’s pada 
anak SD Tarakanita Solo Baru ditunjukkan oleh nilai hubungan Kendall’s 
Tau adalah sebesar 0,766 atau sebesar 76,6%. Hasil tersebut menunjukkan 
Bahwa dugaan daya tarik iklan mempunyai hubungan yang signifikan 
dengan minat beli produk Happy Meal terbukti.  
 
Kata Kunci: Daya Tarik Iklan, Minat Beli, Happy Meal, McDonald’s 
ABSTRACT 
 
In order to survive in a competitive business, Mcdonald must 
implement appropriate marketing strategies and efficient. Sales promotion 
is any activity or object which adds incentives for buyers. Advertising is 
something interesting, preferred, understood and believed to make 
purchasing decisions. 
The purpose of this study was to determine the relationship of the 
appeal of television advertising package Mc Donald's Happy Meal to the 
buying interest of elementary school children Tarakanita New Solo 
Sukoharjo. 
The approach used in this study is the quantitative approach. 
Population and sample in this research is elementary school students 
Tarakanita New Solo Sukoharjo 100 people. The data used is primary data 
types. While the technique of data collection using questionnaires. The 
analysis technique used Kendall's Tau correlation analysis. 
The results showed that there is a relationship between variables 
advertising appeal and interest in buying the product package happy meal's 
elementary school children Tarakanita New Solo was shown by Kendall's 
Tau correlation value is equal to 0.766 or 76,6%. These results indicate 
that the alleged appeal of advertising has a significant relationship with the 
buying interest Happy Meal proven products. 
 
Key words: Appeal Value , Buying Interest, Happy Meal, McDonald’s 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
DAFTAR ISI 
 
 
HALAMAN JUDUL  .............................................................................................. i 
LEMBAR PENGESAHAN  ................................................................................... ii 
PERNYATAAN KEASLIAN  ................................................................................ iii 
PERNYATAAN PERSETUJUAN PUBLIKASI  ................................................. iv 
KATA PENGANTAR ............................................................................................. v 
MOTTO………… ................................................................................................... iii 
ABSTRAK………. .................................................................................................. iv 
DAFTAR ISI … ...................................................................................................... vi 
DAFTAR TABEL……. .......................................................................................... viii 
DAFTAR GAMBAR…………………………………………………… ............... x 
   
BAB I PENDAHULUAN ................................................................................... 1  
1.1.Latar Belakang Masalah...................................................................... 1 
1.2.Rumusan Masalah ............................................................................... 7 
1.3.Tujuan Penelitian ................................................................................ 7 
1.4.Manfaat Penelitian .............................................................................. 7 
1.5.Definisi Operasional  .......................................................................... 8 
1.6.Batasan Masalah  ................................................................................ 8 
BAB II KAJIAN PUSTAKA  .............................................................................. 9 
2.1.Landasan Teori .................................................................................... 9 
2.4.Daya Tarik Iklan ................................................................................. 13 
 2.5.Minat Beli  .......................................................................................... 19 
2.2.Kerangka Berpikir ............................................................................... 24 
2.3.Hipotesis Tindakan  ............................................................................ 25 
BAB III METODOLOGI PENELITIAN ............................................................ 26 
 3.1. Pendekatan  ........................................................................................ 26 
3.2. Jenis Penelitian  .................................................................................. 26 
3.3. Lokasi ................................................................................................. 26 
3.4.Unit Analisis dan Unit Amatan  .......................................................... 26 
3.5.  Populasi dan Sampel  ........................................................................ 27 
3.6.  Teknik Pengumpulan Data ................................................................ 29 
3.7. Desain Penelitian  .............................................................................. 30 
BAB IV ANALISIS DATA DAN PEMBAHASAN ............................................ 41 
4.1.Gambaran Umum McDonald ............................................................. 41 
4.2. Deskriptif Responden ........................................................................ 47 
4.3.Karakteristik Variabel ........................................................................ 49 
4.4.Analisis Deskriptif ............................................................................. 56 
4.5.Pembahasan ........................................................................................ 59 
BAB V PENUTUP  ............................................................................................... 61 
5.1.Kesimpulan dan Saran........................................................................ 61 
5.2.Keterbatasan Penelitian ...................................................................... 62 
DAFTAR PUSTAKA ............................................................................................... 63 
LAMPIRAN 
